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Interesting research by the National Bureau of Economic Research reveals that children born in

September excel over their August-born peers. It was reported that September-born children were

2.1% more likely to go to college and 7.2% more likely to graduate from a competitive college on

average, than those born in August. We thought this knowledge was interesting and may be useful to

you at a future point in time perhaps.

Along these same lines, if you find yourself (and your bank) in need of a way to store other important

information to use later, we might suggest considering knowledge banks. An increasing numbers of

banks are creating online content to benefit their small business clients. They write about economic

predictions, risk management, finance, business performance and real estate as a way to partner

with clients and provide value to them while driving traffic to the website. This is a great way to

engage your customers and provide them with a competitive advantage.

That said, writing high-quality online content is time-consuming and puts extra demands on bank

staff whose days are already full. Whether you hire an outside vendor, ask your own marketing staff

to write posts or put the onus on other staff members, a knowledge bank may be able to help you

streamline content creation and make it less painful and time-consuming.

So, what is a knowledge bank? It is a central repository of information to gather as much information

as possible. A knowledge bank can also take a few different forms. It can be software or part of an

intranet, or most simply, a spreadsheet workbook. The format of course is up to you and your bank

for ease of use, accessibility and cost effectiveness.

Once you have decided on the format to use for your knowledge bank, you need to start collecting

information. First, start off with industry and market specific information. Then, gradually add

information that is meaningful to your business customers. This can include economic conditions,

growing industries, ways to improve small business efficiencies and many others. Then, when a

credible source writes an article or post on subjects that are meaningful to your business customers,

store that information in your knowledge bank. As you find interesting or helpful content with other

reliable online sources, add those links in the appropriate topic areas as well.

A knowledge bank not only helps contain and centralize the information your customers may need,

but can also provide you with new content ideas as your repository grows. The more it grows, the less

time it will take to post new content and drive web traffic while helping your customers in important

and sometimes overlooked ways.

Be consistent in working on your knowledge bank. Add dates, relevant links, topics, and content as a

normal part of a work day or week. Be clear on bank staff expectations such as who will add new

information, particularly in certain areas of expertise. Have them update the sections regularly, so

your examples and insights are fresh and up-to-date.
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Knowledge banks also work best when multiple people contribute to them. To ensure that all that

information is stored consistently, set guidelines for all contributors and users so that it is not

cluttered with duplicates or irrelevant information. Each topic gets a dedicated page with a tab to

easily find the information needed for each article. Every time someone at your bank writes a post or

sees a relevant article, a link or file goes into the appropriate tab.

Knowledge banks most likely have not been on your radar, but they are effective tools that can help

you create and provide useful information to facilitate your role as a partner with your business

customers. Before you know it, you will have many key resources to help guide your customers in the

areas most needed and keep them coming back to you.
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BANK NEWS

Much Worse

Wells Fargo now reports employees created 67% more fake accounts than was initially thought,

pushing the number to 3.5mm.

Economic Disruption

Goldman Sachs believes that Hurricane Harvey could result in up to $30B of property damage. For

comparison, Hurricane Katrina is reported to have caused $50B in insured losses.

GDP Drop

A survey of 17 economists projected that Q3 annualized GDP will contract by 0.2% due to the effects

of Hurricane Harvey.

Dollar Drop

A combination of events including uncertainties around the raising of the US debt ceiling, more

gradual Fed rate hikes and increased concern around North Korea's latest missile launch has pushed

the USD to its lowest level in over 2.5Ys

No Wage Growth

Hourly wage growth has not risen above 3% in the past 8Ys and currently rests at about 2.5%.

CRE Sectors

RCLCO reports that the industrial property sector is in the best shape of all real estate sectors, as

demand is still greater than supply. The office and multifamily sectors show high transaction volume

but for 2Q, supply outpaced demand.

High Housing

The S&P Case-Shiller Index reported an all-time high annual increase in home prices of 5.8% for Jun.

This is up from 5.7% in May and includes all US census areas.

GDP Adjustment

According to the Commerce Department, Q2 GDP grew at an annualized rate of 3.0% vs. 2.7% prior,

the most robust growth rate in over 2.5Ys.

CHICAGO ROAD TOUR REGISTRATION STILL OPEN!

Join your peers and industry experts in Chicago for the Executive Management Road Tour, September

25-26. Register today!
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